3 ways
to help you stay ahead

of your competition

The best
way to
stay ahead
of your
competitors
is to know
where they
stand.
3 tips to perfectly target your customer

With the rise of the internet, big data and social media, competition has increased exponentially
across all industries. In fact, technology has brought global competitors to your doorstep.
The dynamic nature of today’s global economy also makes your business vulnerable regardless
of its financial situation or strength, that’s why it is crucial to know with what’s happening around
you and the changes in your industry. The following pages illustrate three key points that will help
you establish a productive marketing strategy and stay ahead of the competition.
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1. Embrace digital media
There was a stage where you needed a professional photographer to take pretty pictures of
your product or service inorder to get it out into the world.
With the accesibilty of having a good quality camera in our pockets (a smartphone)
and self taught courses, having professional photography just isn’t enough anymore to
make your business stand out. In today’s world we have game changing technology that
can take us to the next step such as, smart video, virtual reality and artificial intelligence.
Implementing these methods will not only make you ahead of your competitior but it
also means you are potentially becoming one of the leaders in your field, meaning you
are leveraging technology to improve your customer journey, and boost the return on
investment (ROI) on you’re marketing campaigns.
How is this done?
This is accomplished by using
big data analytics, machine
learning, and other processes
to gain insight into your
target audience.
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2. The use of big data
Machine learning methods are powerful tools for data mining with large noisy databases and
give businesses the opportunity to gain new insights into consumer behavior and to improve
the performance of marketing operations.
Big data gathers,analyses, and adopts massive amounts of digital information to improve your
business operations, such as: brand awareness, improve customer acquisition and getting a wider
view of your audiences. As a business this will help you to spot trends, make predictions based on
you’re your customers interactions. A great example of a business who has excelled this is Netflix.
Netflix has surpassed Disney as the most valued media company in the world. Their success can
be attributed to their impressive customer retention rate, which is 93% compared to Hulu’s 64%
and Amazon Prime’s 75%. By collecting data from their 151 million subscribers, and implementing
data analytics models to discover customer behaviour and buying patterns. Then, using that
information to recommend movies and TV shows based on their subscribers’ preferences.
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3. Active social media
It is important to make sure that you have an active and engaging social media
presence. It’s not just about passively posting random stuff, it’s about creating an
engagement with your audience through different stages.
This means posting the right content at the right time for a particular audience so it is
relavent to them. So whether you are posting links to your single property websites, or
posting your video tours, make sure it is engaging enough that they will want to interact
with you further. It is important to
make sure that your message
and branding is consistent
across all your social media
channels as well. Furthermore,
why not utilse all the advance
tools your social media
platforms provide e.g.
pixels to produce
retargeting marketing
to create hyper
targeted messages.
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4. Conclusion
With each passing day, new technology is emerging making the marketplace even
more competitive for small businesses.
Your business needs to constantly innovate new tactics that will allow you to remain more
competitive in your industry. Your marketing strategy is your biggest tool for drawing in new
customers, improving customer retention, and fueling sales. With a marketing automation
software and a strong customer data platform, you can improve data analysis and
streamline marketing tasks, allowing you to take your marketing campaign to new heights
and be ahead of the game with your competition.
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